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Shopping Centers
Owners / Developers

Top 10 Owner / Developers in the
United States & Canada

4200 centers reflected which is 9% of total number of centers

1.14 B Retail GLA (square feet) reflected which is 20% of total Retail GLA

Top 10 Owners / Developers by Number of Centers

Mid-America

Jones Lang LaSalle

Kimco Realty Corporation
Urstadt Biddle Properties, Inc.
Regency Centers

BRIXMOR

TSCG

Crossman & Company, Inc.
Phillips Edison & Company
ChoiceProperties

0

Top 10 Owners / Developers by Retail GLA

simon Property Group
Prime Retail, L.P.

Jones Lang LaSalle
Rouse Properties
Brookfield Properties Ltd.
Kimco Realty Corporation
Mid-America

BRIXMOR

Urstadt Biddle Properties, Inc.
TSCG
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Number of Centers by Classification

strip / Convenience

Shopping Centers mo—"
Classifications

Mixed
Outlet
Festival / Entertainment

Lifestyle
Total number of centers by Power

classifications and total retail GLA Regional Center
Super-Regional Center

: S 0] 2K 4K 6K 8K 10K 12K 14K 16K 18K 20K 22K 24K 26K
Total number of centers reflected is 46406

Total Retail GLA reflected is 5.66 B sqgft

Total Retail GLA by Classification
strip / Convenience
Neighborhood
Community
Mixed
Outlet
Festival / Entertainment
Lifestyle
Power
Regional Center

Super-Regional Center
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Shopping Centers
(Geo / Economic Distribution
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Shopping Centers Geo / Economic Distribution

Number of centers, retail GLA vs population and income Levels by
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Columbia Maritimes ] d and
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Shopping Center Density and Income Levels

|
Shopplng Centers for US & by State and Province
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Geo / Economic Distribution
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Shopping Center
Tenants Types

Tenant numbers and types by centre
classification for United States & Canada

Types of Tenants define the Structure of the centre
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Average Number of Tenants by Classification

Super-Regional Center
Regional Center
Power

Lifestyle

Festival / Entert.
Outlet

Mixed

Community
Neighborhood

Strip / Convenience

Average Number of Tenants

B United States [ Canada

Tenant Type Distribution by Classification

Classification In-line Tenants Anchors  Junior Anchors  Supermarkets

Super-Regional Center 93% 85 3% 1 2% 3 e

Regional Center B9% 93 4% 3% 4% -
Power 60% 6E 6% 16% 1%
Lifestyle 90% - 3% 1%

Festival / Entertainment

Outlet 98% - i -
Mixed B7% 1% 2% 8
Community 61% 6 9% 1C 11% 2% 2

Neighborhood

in Strip / Convenience BO% 8¢ - 11%5 0%
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Shopping Center

Key Tenant Categories

Comparison of Key Tenant Categories in 3 major shopping
centre classes for United States & Canada

Total number of centers reflected is 46406.

Total number of tenants reflected is 102,633

Super-Regional

Apparel

Shoe Stores
Jewelry Store
Cosmetics

Department Store

Candy / Confectionery
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